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THIS EDITION OF THE NEW-INDY CATAWBA NEWSLETTER INCLUDES A NEW ANIMATED VIDEO ABOUT
THE MILL'S REMEDIATION EFFORTS, A NEW-INDY HOLIDAY DONATION, AND AN INTERNSHIP
PROGRAM THAT PROVIDES HANDS-ON TRAINING TO HIGH SCHOOLERS.
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New-Indy’s new animation video
highlights remediation efforts &
improvements since it purchased
the mill in 2019: Scan the QR Code
to visit New-Indy Catawba’s YouTube

channel and learn about the mill’s

remediation efforts.

Holiday Helping: Mill manager Chris Loach (left), New-Indy

employees Chris McRae (middle) & Joe Contesso (right)

load food donations for the Fort Lawn Community Center.
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NEW-INDY RELEASES ANIMATION HIGHLIGHTING REMEDIATION EFFORTS

New-Indy Catawba released an animation video highlighting
many of the mill's recent remediation efforts. The animation
illustrates improvements to the Aeration Stabilization Basin, the
Equalization Basin, Sludge Pond 4, and the Post Aeration Basin.

Most recently, New-Indy Catawba completed construction on a
massive containment system that captures and refines excess and
used chemicals and recycles them back into the system rather
than allowing them to become waste.

COMMUNITY NEWS

NEW-INDY CATAWBA COMPLETES ANOTHER SUCCESSFUL
PALMETTO BOWL DONATION DRIVE

Last month, New-Indy Catawba completed its annual Palmetto
Bowl Food Drive. Named after the South Carolina rivalry
between the University of South Carolina and Clemson University,
the event asks employees to donate food in honor of their
favorite college football team. The team with the most items
donated wins. New-Indy Catawba then flies the flag of the
winning team and mill manager Chris Loach wears the winning
team'’s jersey. All the food collected was donated to a local
food bank. This year a total of 963 items went to the Fort Lawn
Community Center in honor of South Carolina.



NEW-INDY INTERNSHIP PROGRAM OFFERS HANDS-ON
EXPERIENCE

One important but little-known program New-Indy Catawba offers
is its high school student internship program. The mill hosts interns
each semester from regional high schools and offers them meaningful,
practical training. One recent intern group completed a welding class.
Brothers Shaun and Mitch Williams, owners of Williams Fabrication,
hosted interns for a free, half-day welding class that taught them what
good welds look like. This is one example of the many opportunities and
benefits New-Indy Catawba provides the local community. For more
information about the internship program, please call New-Indy at
803.670.2001.

ABOUT NEW-INDY CATAWBA

New-Indy Catawba is a world-class integrated virgin linerboard and pulp
manufacturing mill located on the Catawba River. The facility opened
in 1959 and began operation as New-Indy Catawba in 2019. The mill
produces a lightweight linerboard used in corrugated packaging and
unbleached pulp for other applications.

The facility supports the livelihoods of more than 400 hard-working
men and women and their families as well as hundreds of indirect regional
jobs in logging, chemical and material supply, and transportation.
In addition, New-Indy Catawba has partnered with the U.S. Department
of Labor and York Technical College to develop an accredited
apprenticeship program.
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Hot Stuff: A local high school student learns how

to weld during New-Indy'’s internship program.

New-Indy Catawba: The mill supports the

livelihoods of more than 400 men and women

and their families.
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~ Thank y’6 for read|ng'thé New-Indy Catawba newsletter. It provides the community with updatesand
developments at the mill. Additional information and daily updates can be found at www.newindycatawba.com.

Contact Us: New-Indy has a dedicated phone line for reporting concerns or feedback about our operations.
Please call 803.670.2001 and make sure you tell us your name, phone number, and the reason for your outreach.




